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WESTPAC PRIVATE BANK



Westpac Private Bank

Westpac Private Bank is one of 
Australia’s most awarded Private Banks 
and the trusted financial partner of high 
net worth individuals. It was recently 
awarded ‘Best Private Bank – Australia’, 
in the 2020 Global Private Banking 
Awards. 

It is important to apply the new brand 
codes with a refined and considered 
approach. Continuing to speak to this 
audience in a tone that is respectful, 
distinguished and aligned to the 
expectations our high net worth  
clients are accustomed to.

Our approach must demonstrate that 
we understand who our clients are and 
respect their achievements and success. 

Our expression and tone 
is serious and premium, it 
should promote a level of 
intelligence and sophistication 
that resonates with our private 
bank clients. 

We have refined the 
colour palette and style 
to provide the right level 
of differentiation for our 
audience. 

Colour is applied with a 
nuanced approach. Imagery 
has a warmth and depth 
that promotes a strong 
sense of style and perceived 
quality aligned to our client’s 
expectations.

Colour and style

Expression

8.1

2

Our Brand Story
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8.2

Creative 
Introduction

WESTPAC PRIVATE BANK BRAND FLEX The perception of a private bank brand is one  
of quality and innovation. Westpac Private Bank is  
on the refined and considered end of the spectrum. 

The flex from the masterbrand to reserved
from expressive provides just the right amount  
of differentiation. 

Respectful and insightfulRefined and considered BIG & BOLD
IMPACTFUL 

Retail BankPrivate Bank
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8.3

Visual Identity
Logo

WESTPAC PRIVATE BANK LOGO The Westpac Private Bank logo is to be  
used exclusively as demonstrated below.  
This complements the treatment of the other  
sub-brands with a slightly bolder font to  
improve accessibility, particularly online. 

The logo, when used as a graphical treatment  
(see below) in the background state will be the 
Westpac W. This treatment is more nuanced than  
the masterbrand application and connects the  
sub-brand to the masterbrand.



5

8.4

Visual Identity
Typography

WESTPAC PRIVATE BANK  
TYPOGRAPHY

The primary typeface is Gotham. The Gotham font  
family includes bold, book and light, and should be 
applied consistently across all applications and  
channels where possible.

ABCDEFGHIJKLMN
abcdefghijklmn

1234567890!@#$
%^&*()<>?/+=

ABCDEFGHIJKLMN
abcdefghijklmn

1234567890!@#$
%^&*()<>?/+=

ABCDEFGHIJKLMN
abcdefghijklmn

1234567890!@#$
%^&*()<>?/+=

A C C E N T  F O N T

a b c d e f g h i j k l m n
1234567890!@#$

%^&*()<>?/+=

Gotham Bold Gotham Book Gotham Light

Chronicle Display light / light italic

The secondary font is Chronicle Display, this provides 
differentiation and lends an elegance to the voices it 
portrays. Used sparingly, Chronicle Display is applied 
where we need to accent information such  
as quotes.

ABCDEFGHIJKLMN
1234567890!@#$

ABCDEFGHIJKLMN
1234567890!@#$

System Font
Arial

System Font
Helvetica Neue light

Note: Internal stakeholders must submit a Software Purchase Approval SRD and 
provide a Cost Centre approval. For more information, email ETAM@westpac.com.au 
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8.4.1

Visual Identity
Typography

WESTPAC PRIVATE BANK  
TYPOGRAPHIC HIERARCHY

Private Bank does not use the Westpac Brand font. 
Instead the font hierarchy is made up of the Gotham font 
family with a serif accent in Chronicle Display.

Gotham Book

Gotham Book

Gotham Medium

Gotham Bold

Gotham Light

Gotham Light

Headline Leading: 100% of type size
To calculate this multiply type size by 0.8

Headline Leading: 120% of type size
To calculate this multiply type size by 0.8 
Tracking: Set to 0

Headline Leading: 120% of type size
Tracking: Set to 0

Headline Leading: 1110% of type size 
Tracking: Set to 0

Headline Leading: 120% of type size
Tracking: Set to 0

H1

Headline
H2

Subheading 
H3

Subheader
H4

Longform Subheader

B1

Body copy

B2

T&C fine print

Headline Leading: 120% of type size
Tracking: Set to 0

X

0.5X

0.25X

Rate Stack

Quote / accent text

3.09%
P.A.

Our team of experienced  
investment, research and market specialists are 

committed to providing clients with insights, 
expertise and access to opportunities.
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8.5

Visual Identity
Colour

WESTPAC PRIVATE BANK  
PALETTE

In instances where a solid background is required 
the gradient pictured here should be applied.  
This also forms the Private Bank expression bar 
(see example on page 13).  

Overall the tones applied are subtle, with a warmth 
and depth to the palette that provides a distinction 
between retail and private clients. The colour ratio  
is more reserved than expressive with a purpose  
of brand building over action, leaning towards the  
navy and dark red.

WESTPAC RED
WESTPAC PRIVATE GRADIENT

ACCENT NAVY

ACCENT DARK RED

TINT GREY 

CHARCOAL

RGB: 232 232 237
HEX: E8E8ED
CMYK: 0 0 0 8
PMS: Processed black (8%)

RGB: 218 23 16
HEX: DA1710
CMYK: 0 95 100 0
PMS: 485C

RGB: 31 27 79
HEX: 1F1C4F
CMYK: 100 98 36 38
PMS: 281C

RGB: 24 27 37
HEX: 181B25
CMYK: 0 0 0 97
PMS: Black 7C

RGB: 153 0 0
HEX: 990000
CMYK: 21 100 98 21
PMS: 7627C
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8.5

Visual Identity
Colour

WESTPAC PRIVATE BANK  
ICONOGRAPHY  

Icons are used to assist in several important 
ways such as navigation and to perform an 
action. They can also assist in communicating 
information in an engaging way, where  
imagery, or illustration, isn’t appropriate. 

Icon Grid

All icons should be designed 
and crafted to a 24px grid. This 
allows us to use the icons across 
all channels. The following sizes 
are aligned to the Westpac GEL 
digital framework: XSmall (12px), 
Small (18px), Medium (24px), 
Large (36px) and XLarge (48px). 

Informative and Intuitive

Information should be read at a 
glance. Clarity will always be more 
important than being decorative. 
Avoid using too many icons. This 
adds unnecessary clutter to the 
design.
  
Consistent and Rigorous

Simplicity is the key design 
requirement for icons. Proportion 
and scale should always be 
aligned and carefully considered.
   
Implementation

Icons are implemented as scalable 
vector graphics (SVGs) with PNG 
fallbacks for older browsers. Using 
SVGs ensures the highest quality 
rendering on all devices, allows 
them to be styled dynamically 
using code and complies with AA 
accessibility requirements.

Icons are at their most useful when paired with a 
short descriptive label - an icon by itself can often 
take on different meanings for different people. 
There are several points to consider when creating 
icons:

1. Apply a 5px line weight in the creation of the icon

24px x 24px Grid 

2. Convert the line weight or stroke to outlines for scalability

Label
Chat Client SearchEmail

Always use labels with UI icons unless the icon is a globally recognised symbol
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8.6 WESTPAC PRIVATE BANK  
PHOTOGRAPHY OVERVIEWVisual Identity

Photography

The following pages outline the photography  
style for Private Bank. It should present a sophisticated 
and refined sense of style that will help to promote 
an enduring and luxury aesthetic that resonates with our 
private bank clients. 

Our approach must convey our understanding and 
respect for our clients, their achievements and 
successes. Imagery should reflect their experiences 
and high expectations of quality and value.  

Expression 

Our clients are diverse and the 
imagery should reflect this as  
much as possible. 
Imagery might be more serious 
than the masterbrand but it is  
never clichéd, dull or predictable. 

   
Portraits

Relationships are at the heart  
of our business. 
When photographing people, 
internal or external, the same 
treatments should apply. 
Subjects should exude a quiet 
confidence and intelligence.
Whilst internal portraiture should 
look directly at the camera to 
help establish trust and build 
relationships, it is preferable that 
other portraiture is not looking 
directly.

PHOTOGRAPHY 
CONSIDERATIONS

IMAGES ARE FOR ILLUSTRATIVE PURPOSES ONLY.
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8.6 WESTPAC PRIVATE BANK  
PHOTOGRAPHYVisual Identity

Photography

IMAGES ARE FOR ILLUSTRATIVE PURPOSES ONLY.

Our approach to internal portraiture must be 
professional and convey our understanding and 
respect for our clients, their achievements and 
successes. 

Expression 

Internal portraiture should 
look directly at the camera to 
help establish trust and build 
relationships.
It should convey both warmth  
and approachability. 

PHOTOGRAPHY 
CONSIDERATIONS
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WESTPAC PRIVATE BANK  
PHOTOGRAPHY Visual Identity

Photography

Our imagery should be diverse and reflect our private 
bank client’s diverse backgrounds and interests.  
A sense of luxury and aspirational settings with a warm 
approach to the subject. 

PHOTOGRAPHY 
CONSIDERATIONS

Diversity of themes and 
aspirational settings

Landscapes, art and objects 
complement people and portraits  
to give depth, context and a 
variety of supporting options  
in our communications.
This will help to build a 
sophisticated narrative with  
a refined sensibility of style  
and luxury.  

Themes

Images should portray 
intergenerational families and 
friends in affluent locations and 
real life situations that reflect our 
private bank clients, yet still show 
the importance of people and 
relationships which is at the  
heart of our business.

Colour balance

Our photography should look 
natural and feel appropriate – 
never overt, forced or fake.

IMAGES ARE FOR ILLUSTRATIVE PURPOSES ONLY.

8.6.1
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8.6.2

Visual Identity
Photography

PHOTOGRAPHY 
CONSIDERATIONS

Tone

Warmth and depth to imagery 
with a sense of luxury and 
elegance. Don’t overload the 
image with red. One red cue is 
enough, and it can be beautifully 
subtle. It should look natural and 
feel appropriate, not overt, forced 
or fake. 

Background

Simple, stylish and uncluttered. 
Authentic scenarios and 
landscapes that feel relatable 
to this audience. Try to feature 
Australian landscapes where 
possible.

Angles

We use a mixture of close-up and 
wide-angle, subjects should be 
the focal point but with the gaze 
off centre. 

Conflicting Colours     
Any bold or bright colours that 
conflict with, or overshadow our 
red cue should be edited e.g. 
competitor brand colours, such 
as yellow, orange, blue, etc.

IMAGES ARE FOR ILLUSTRATIVE PURPOSES ONLY.

WESTPAC PRIVATE BANK  
PHOTOGRAPHY

Where possible, we should try to include some red in 
each of our images, as it adds more ownability to our 
brand and alignment with the Westpac masterbrand.
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8.7 WESTPAC PRIVATE BANK  
EXPRESSION BAR

The Private Bank expression bar is a gradient made 
from the core palette and should always appear red 
to navy as shown here.   

1   
Our Expression Bar adds a splash of 
dynamism to our communications. 
It’s an opportunity to inject our 
vibrant accent colours and make 
all our touchpoints ownable and 
visually exciting.   

For flex and variation of placement, 
refer to section 4.6.5 of the 
masterbrand guidelines.

Visual Identity
Colour

11

WESTPAC.COM.AU/PRIVATE

Experience the world of 
Westpac Private Bank
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8.8

Visual Identity
Logo

WESTPAC PRIVATE BANK
LOGO APPLICATION

At all times, our audience should be able  
to easily distinguish between retail and private  
bank communications. 

Balance and graphic coherence are important to 
the integrity of the sub brand. The logo size should 
provide an overall visual balance. 
 

1     
Out-of-the-way

Out-of-the-Way state is used when 
we want to step back and let other 
elements shine.  

2  
Westpac W logo 

The Westpac W should be integrated 
with photography using a more 
nuanced approach. 
Apply opacity, light and shade as 
illustrated here. Ensure the three 
prongs and full width of the logo  
are visible. 

  
!  

Avoid deep etched images and 
instead work within the image to 
integrate the ‘W’ if required as 
demonstrated here.

Content Accessibility Guidelines 

As part of our commitment to 
the Web Content Accessibility 
Guidelines (WCAG) AA standard,  
all web based content must pass  
key accessibility measures. Check 
out this link for more info: https://
www.w3.org/TR/WCAG21/)
 

WESTPAC.COM.AU/PRIVATE

Experience the world of 
Westpac Private Bank

Simple and elegant. Use opacity, light and shadow to blend the logo into the image composition.

Experience the world of 
Westpac Private Bank

WESTPAC.COM.AU/PRIVATE

1 2
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Looking for sophisticated  
investment opportunities?

8.8.1

Visual Identity
application examples

WESTPAC PRIVATE BANK
PRINT COLLATERAL

2

6

7

1 4

3

5

1     
Logo

A consistent position to promote 
easy recognition and differentiated 
from the masterbrand. 

2  
Headline State

Gotham light lowercase for more 
reserved or conversational tones.

3

Expression bar

For flex and variation of placement, 
refer to section 4.6.5 of the 
masterbrand guidelines.

4

Gradient background 

To add depth and interest 

5    
Quote

Chronicle display italic.

6     
Sub-header

Gotham Medium may be applied  
as uppercase and lowercase.

7     
Body Copy

Gotham Book.

GLOBAL INVESTMENT 

SOLUTIONS AND A THEMATIC 

LED APPROACH

Global Investment Services is an exclusive offering for  

self-directed clients.

Our team of experienced investment, research and market 

specialists are committed to providing clients with insights, 

expertise and access to opportunities.

By filtering differentiated investment solutions for 

wholesale investors, we can source opportunities which are 

generally out of reach of the individual investor due to their 

offshore location or high investment minimums. 

In a time of remarkable technological advances, 

demographic shifts and economic forces, it’s clear that 

we are living in a time of extraordinary change. We take a 

thematic approach to uncover the themes that will shape 

tomorrow, aiming to identify the beneficiaries of those 

changes before they become widely recognised.

 

DEDICATED GLOBAL  

MARKETS DESK

Our team of experienced investment, research  
and market specialists are committed to providing clients  

with insights,  expertise and access to opportunities. 

We provide an execution service in listed markets providing 

market insights, real time information and high-quality 

investment execution.

Clients can execute large block trades through a safe and 

secure platform and take advantage of sophisticated trading 

solutions such as algorithmic tools and off-market liquidity.

You can take a global approach to investing across equities, 

exchange traded funds and global depositary receipts of 

leading global companies and stock indices, including the S&P 

500, DAX 30 and FTSE 100. 

Our experienced team sets us apart from peers by delivering 

unique access to trading insights and opportunities.

At all times, our audience should be able to 
easily distinguish between retail and private bank 
communications. Balance and graphic coherence 
are important to the integrity of the sub-brand. 
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8.8.2 WESTPAC PRIVATE BANK 
DIGITAL ADVERTISING

As our digital banners are pixel-based and built within 
HTML code, they do not follow the same grid system 
as non-web based applications. 

Whilst we cannot anticipate 
the content of these banners, 
sometimes it may be necessary to 
break some of the rules. Use this 
as a guide and apply discretion.

Helpful Tips

3

1 2

1     
MREC first frame 

The first frame must display the 
logo and other private bank brand 
codes so that it is engaging and 
easily distinguished from the retail 
masterbrand. 

2     
Mrec frames  2-3 

Where the gradient is used as the 
background, the expression bar is 
not required. 

3     
Content Accessibility Guidelines 

As part of our commitment to 
the Web Content Accessibility 
Guidelines (WCAG) AA standard, 
all web based content must pass 
key accessibility measures. 
Use at least 2 identifiers in links, in 
this example we have included an 
action word ‘View’ and a chevron 
icon to indicate this link can be 
clicked on.
Check out this link for more info: 
https://www.w3.org/TR/WCAG21/)

Experience the  
world of Westpac 
Private Bank

Find out how Westpac  
Private Bank can help  
grow and protect  
your wealth.

VIEW WESTPAC.COM.AU/PRIVATE    VIEW WESTPAC.COM.AU/PRIVATE    
VIEW WESTPAC.COM.AU/PRIVATE    VIEW WESTPAC.COM.AU/PRIVATE    

Experience the  
world of Westpac 
Private Bank

Find out how Westpac  
Private Bank can help  
grow and protect  
your wealth.

Experience the world of 
Westpac Private Bank
Find out how we can help grow and protect your wealth     

Visual Identity
applications_digital
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8.8.3 WESTPAC PRIVATE BANK
SERVICE EMAIL APPLICATIONS

Our tone of voice is personal, simple and direct just 
like the masterbrand. Where it differs is an added 
layer of seriousness to convey respect to our target 
audience whilst keeping the warmth. 

We would be unlikely to used Westpac wit with  
this audience. 
 

1     
Email components and structure

We use the same email components 
and structure as the masterbrand. 
It is important that our clients can 
distinguish between private and 
retail comms, our brand codes are 
applied accordingly. 

2  
Respect the reader 

Our clients demand a level of respect 
from their banking relationship 
so ‘Hey Dave’ is likely to turn off 
the reader. Use salutations where 
relevant ‘Dear Mrs Jones’ to keep 
them engaged, then apply the above 
principles as well as Westpac’s TOV to 
engage the audience.
 

3  
Cohesive customer journey 

There are instances where we need 
to communicate updates to products 
and services as part of the Westpac 
Group. As shown here the same 
image and placement of the W has 
been used as the retail comms. 

4  
Typography 

We use Gotham primarily throughout 
our typographic hierarchy from H1 to 
body copy. 
As with all digital comms ensure they 
meet the AA WCAG standards.  

Service email with generic banner and image combination Full email view

1 2
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The new Cards Hub lets 
you access your cards 
all in one place, change 
your PIN, lock a card, or 
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Make smoother 
transfers between 
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Drag and Drop and 
quickly find the tools 
and tips you need with 
Smart Search.
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The benefits of updating

The new Westpac App is ready

Dear <Salutation><Lastname>, Dear Valued Client,

<We’ve noticed it’s been a while since you’ve logged into the 
Westpac App and we’d like to let you know we’ve made many 
improvements since.> From smoother navigation to time saving 
help, our new app greatly enhances your banking experience.  

Enjoy exploring, 

The Westpac Private Banking team

Get smarter, safer banking now.

Westpac Private Bank - a division of Westpac Banking Corporation. Westpac Banking Corporation ABN 
33 007 457 141 (AFSL 233714). Westpac Private Bank's Financial Services Guide can be obtained by 
contacting your Private Banker. This information has been prepared without taking account of your 
objectives, financial situation or needs. It should not be considered a comprehensive statement on any 
matter nor relied upon as such. Because of this you should, before acting on this information, seek 
independent financial and taxation advice to determine its appropriateness to your objectives, financial 
situation and needs.

This information is general in nature and has been prepared without taking your objectives, needs and 
overall financial situation into account. For this reason, you should consider the appropriateness for the 
information to your own circumstances and, if necessary, seek appropriate professional advice.

Online Banking Terms and Conditions apply.

Mobile and Tablet Banking applications are only available for use by Westpac Australia customers.

An internet connection is needed to access the Westpac Mobile Banking App. Normal mobile data 
charges apply.

Apple, iPhone, iPad, iPod touch and Apple Watch are trademarks of Apple Inc., registered in the U.S. 
and other countries. App Store is a service mark of Apple Inc.

Don’t miss the 
update

Westpac will never send you a link directly to our sign in page, or request your personal or 
financial information. Always type  westpac.com.au into your browser or use the Westpac 
mobile banking app to securely sign in. More Info - visit  westpac.com.au/hoaxemails

<Please ensure you’re on iOS 13 or above before you update.>

<If you’ve forgotten your Customer ID or password to log in, you 
can find help here.>

How to update

Go to the App Store on your iPhone and search Westpac.

Tap ‘Update’.2
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Visual Identity
application_email
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situation and needs.

This information is general in nature and has been prepared without taking your objectives, needs and 
overall financial situation into account. For this reason, you should consider the appropriateness for the 
information to your own circumstances and, if necessary, seek appropriate professional advice.

Online Banking Terms and Conditions apply.

Mobile and Tablet Banking applications are only available for use by Westpac Australia customers.

An internet connection is needed to access the Westpac Mobile Banking App. Normal mobile data 
charges apply.

Apple, iPhone, iPad, iPod touch and Apple Watch are trademarks of Apple Inc., registered in the U.S. 
and other countries. App Store is a service mark of Apple Inc.

Don’t miss the 
update

Westpac will never send you a link directly to our sign in page, or request your personal or 
financial information. Always type  westpac.com.au into your browser or use the Westpac 
mobile banking app to securely sign in. More Info - visit  westpac.com.au/hoaxemails

<Please ensure you’re on iOS 13 or above before you update.>

<If you’ve forgotten your Customer ID or password to log in, you 
can find help here.>

How to update

Go to the App Store on your iPhone and search Westpac.

Tap ‘Update’.2
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$3,787.01Westpac eSaver

avail $14,469.95
10,469 reward points 

-$15,125.01BusinessChoice 
Rewards Platinum 
Mastercard

 

$3,875.23Westpac Choice

50%

25%

®

Time saving help

The new Cards Hub lets 
you access your cards 
all in one place, change 
your PIN, lock a card, or 
report one that’s lost or 
stolen – in moments.

More control 

Rename or reorder your 
accounts, easily identify 
unknown transactions 
and, if you have a 
Westpac Life account, 
set yourself up with 
multiple savings goals.

Faster banking

Make smoother 
transfers between 
your accounts with 
Drag and Drop and 
quickly find the tools 
and tips you need with 
Smart Search.

See more

The benefits of updating

The new Westpac App is ready

Dear <Salutation><Lastname>, Dear Valued Client,

<We’ve noticed it’s been a while since you’ve logged into the 
Westpac App and we’d like to let you know we’ve made many 
improvements since.> From smoother navigation to time saving 
help, our new app greatly enhances your banking experience.  

Enjoy exploring, 

The Westpac Private Banking team

Get smarter, safer banking now.
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8.8.4 WESTPAC PRIVATE BANK
ENGAGE

Engage is designed to have maximum visual impact
and entice our customer. It should be expressive and 
informative, demonstrating the most captivating
aspects of the brand.

1     
Demonstrate the benefit of the 
communication upfront

This example talks to our Global 
Investment Services (GIS) business, 
an exclusive offering for our private 
bank business and potential clients. 
We need to articulate this with clear, 
concise proof points that help to 
create a compelling opportunity for 
potential clients.   

2  
Simple and smart 

Break up information with shorter 
paragraphs and lists.
 

3  
Infographics and diagrams  

The gradient background can be 
used to add depth and warmth to 
infographics. 

4  
Iconography  

Our iconography is a based on linear 
rather than solid forms.

At Westpac, we are focused on unlocking unique and compelling investment opportunities for  
our business clients. 

Westpac’s Global Investment Services can help wholesale clients better manage their wealth by making available  

a wide range of investment solutions, underpinned by an expert view backed by global strength.

Your Commercial Banker will continue to support your business banking requirements and Global Investment Services  

will partner with you to assist with meeting your investment objectives.
   

Banking needs 
supported by 

Commercial Banker

Investment needs  
supported by  

Global Investment Services  
via a Private Banker

LENDING

FIXED INCOME 

AND CREDIT

REAL ESTATE
ALTERNATIVE 

INVESTMENTS

INTERNATIONAL  

AND DOMESTIC  

EQUITIES

VENTURE CAPITAL AND  

PRIVATE EQUITY

PAYMENTS

SAVINGS

FOREIGN CURRENCY

TRANSACTIONAL 

BANKING

CASHFLOW SOLUTIONS

BANKING  
NEEDS

INVESTMENT  
NEEDS

01

Our offer

  

Introduction to  
Global Investment 
Services

  

03 040201

About Global 
Investment Services

A case study Who is eligible for  
Global Investment Services?

Our offer

 Access to industry 

experts to help  

you make informed 

decisions for your 

investment portfolio.

MARKET LEADING  

INSIGHTS

Access to  

investment insights 

and execution of 

listed securities  

in local and  

global markets.

INSTITUTIONAL 

QUALITY EXECUTION 

SERVICE

Access to a team  

of experienced 

investment, research 

and financial market 

specialists.

WORLD CLASS  

INVESTMENT TEAM

03

Uncovering themes 

that will shape 

tomorrow and aims 

to identify the 

beneficiaries of those 

changes before they 

become widely 

recognised.

Access to wholesale 

institutional unlisted 

funds, generally out 

of reach of the 

individual investor.

UNIQUE THEMATIC 

APPROACH

WHOLESALE 

INSTITUTIONAL 

UNLISTED FUNDS

About Global Investment Services (GIS)

02

What type of needs can Global Investment Services support? 

Those seeking  
better returns from their  

cash holdings

Those seeking  
investment options following 

the sale of a business

Those seeking  
diversification to complement 

investment in business

Those seeking 
differentiated investment 

thinking

About Global 
Investment Services

A case study Who is eligible for  
Global Investment Services?

Our offer

  

03 040201

About Global 
Investment Services

A case study Who is eligible for  
Global Investment Services?

Our offer
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Visual Identity
application
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8.8.5 WESTPAC PRIVATE BANK APPLICATIONS
WEBSITE

Building a cohesive and optimised customer 
experience for Private Bank on the public site 
framework.

1     
Improving the customer experience

We are currently using a microsite 
and will be migrating to the public 
site in a phased approach. 
In the first phase, we’ll utilise the 
current components and styling 
whilst elevating our position in the 
site’s architecture to enable a better 
customer experience.

2  
Customised components

Our phase 2 development will explore  
a customised CSS (cascading style 
sheets) and components unique 
to private bank. This will help to 
define a seemless, yet differentiated 
experience for private clients within 
the public site. 
 

3  
Imagery  

Private Bank brand codes as stated 
above will be applied throughout the 
pages building a consistent brand 
experience across all touchpoints. 

4  
Action bar  

The action bar component will  
enable GIS (Global Investment 
Services) clients to directly access 
and login to the secure site.   

Helping to create enduring financial advantage for our clients 

Private Wealth

EXPERIENCE THE WORLD OF 
WESTPAC PRIVATE BANK

Wealth Management on your terms Insights and Opportunities

We pride ourselves on delivering exceptional thought 
leadership focused on global and local investment 
thematics.

Our clients have access to a uniquely comprehensive 
offering, built around their goals, and backed by the 
of one of the world’s leading financial institutions.

How we add value

Exclusive Insights

As part of one of Australia’s largest and most respected financial institutions, we can share latest insights, 
economic, institutional, FX, HNW and bespoke research from across the Westpac Group.

Private Wealth Investment Team
– Perspectives from Chief Investment Director
– Investment themes
– Investment seminars
– High Net Worth Investor Sentiment Indicator Report
– Due diligence reporting

Economic Research
– Westpac economic research
– Market insights

Institutional research
– WIB IQ
– FX news
– Institutional insights

Extensive Opportunities

Leading Expertise

Exceptional Banking Services

Exclusive insights

An expert view backed 
by global strength

Sophisticated 
Investment solutions

How we work with you

We deliver a truly personal service by enabling you 
to choose how you would like to be engaged when 
making investment decisions.

Choose how you would like 
to be engaged

For exceptional service and a deep 
understanding of your needs

Find out more about Global Investment Services

Find out more about our Significant Investor Visa

Insights & opportunities

Our Clients

Contact us

Managing your Wealth

How we add value

Private Bank

How we work with you

Sign inOnline banking - PersonalHome Personal Business Corporate About us Help

Log inLog in to your GIS Private Wealth account

We are one of Australia’s most awarded Private Banks and 
the trusted financial partner of high net worth individuals. 
Our personal service can take care of all aspects of you 
and your family’s financial affairs. 

From everyday banking services to complex wealth 
structuring, we offer a range of solutions to help create 
and maintain your financial advantage.

Welcome to Westpac 
Private Bank

Contact Us

Our Private Banking team is committed to 
helping you realise your goals together.

Become a client

Suburb/postcode

Contact us to find out more about Westpac Private Bank and 
how we can help you grow and protect your wealth.

Talk to a Private Banker

Looking for a private bank who 
understands your unique needs?

Become a client

To find out more about how 
Westpac Private Bank can help 
grow and protect your wealth. 

Managing your wealth
A partner who sees the world your 
way is a rarity. By offering you 
exceptional service teamed with 
skilled support, our Private Banking 
team is committed to helping you 
realise your goals.

Our commitment to you
Our clients come from diverse 
backgrounds but all share a story 
of success. We are proud to have 
clients who have been with us for 
over four generations.

Contact Us Contact UsFind out more Learn more

Things you should know:

By accessing and viewing this Website you acknowledge that you have read, understood and agree to be bound by the applicable terms and conditions. Copyright © 2017 Westpac Banking Corporation ABN 33 007 457 141 
(AFSL 233714). Australian Credit License 233714. This information has been prepared without taking account of your objectives, financial situation or needs. It should not be considered a comprehensive statement on any 
matter nor relied upon as such. Because of this you should, before acting on this information, seek independent financial and taxation advice to determine its appropriateness to your objectives, financial situation and needs.

Private Wealth Markets and the Global Investment Service are available to eligible wholesale clients only and are offered by Global Investment Services Private Nominees Pty Limited (GISPN) ABN 93 000 626 264 AFSL 
233727. Also, these services are not available to individuals located in the EEA. The wholesale client classification is as defined under Section 761G of the Corporations Act.

Product disclosure statements

Website terms and conditions

Feedback and complaints

Privacy

FAQs

Security

Westpac Group

Investor Centre

Accessibility

Careers

Site index

Contact us

Become a client

From everyday banking services to complex wealth structuring, we offer 
a range of solutions to create and maintain your financial advantage.
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CONTACT
Our brand team are always happy to listen and help, 
so if you have any thoughts, ideas, or suggestions 
regarding these guidelines, please get in touch.

brand@westpac.com.au

You can also find all our assets and templates here:

www.westpac.com.au/brand

We’re here to help.
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