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Key messages.

We lead with relationships. 
As a partner to our customers, we truly understand 
their business and their goals. We provide them with 
the insights, experience and exceptional service of 
our people, backed by the stability to support them 
in the long run. 

We are committed to growth both for our customers 
and for our business across the region by building 
capability whilst remaining one of the world’s  
great companies. 
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Key messages.

KEY MESSAGE
Relationship Strength

KEY MESSAGE
Financial Strength

KEY MESSAGE 
Asian Expertise/Insights

Deeper Relationships: partnering with 
customers to get in and under their 
business in order to unlock growth.

Banking Partnership: Customers can 
rely on us to be there in the long run 
and to work together for success.

Service Excellence: We are committed 
to delivering excellent service quality 
through flexibility, responsiveness and 
support for our customers

Our stability as a strong Australian 
bank gives us the ability to support  
our customers through good times  
and bad. 

We have the longevity to ensure your 
banking is safe and can be trusted. 

Our customers have access to 
expertise from some of Asia’s most 
well respected bankers, and economics 
and markets researchers. 

We provide our customers with the 
ability to see around corners.

Supporting our key messages with proof points such as our strong credit rating and award wins are important. For current proof points, please refer  
to your marketing team.
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Elements.
The Australia’s First Bank wordmark  
is made up of several elements  
shown here.

Wordmark.

The Westpac Asia wordmark 
consists of two elements. The 
Westpac wordmark and the 
‘Australia's First Bank’ tagline.        

The Westpac wordmark is used to 
endorse all our communication and 
is only ever used independently  
in exceptional circumstances to  
be approved by the Westpac Asia 
brand team.

The Westpac hero ‘w’ is the 
shorthand for our brand.  
It is used to endorse a critical piece 
of information. It must not be used 
on its own in Asia.

The Australia’s First Bank tagline is 
used in Asia to define our offer and 
identify the financial strength and 
longevity achieved from being a 
long-standing Australian bank.  
It must not be used on its own.

The Simplified Chinese translation  
of the tagline is to be used in  
Greater China only. It must not  
be used on its own.
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Clear space and sizing.
Minimum size
To ensure it is always legible the 
minimum size of the horizontal 
wordmark is 20mm wide. The minimum 
size of the vertical wordmark is 14mm 
wide. The measurement of the wordmark 
is always specified across its full 
horizontal width.
 
Clear space
The wordmark is always surrounded  
by a minimum clear space area which 
must remain free from other elements 
(type and graphics).
The minimum clear space area is equal 
to the height of the centre stroke of the 
W in the Westpac wordmark. The clear 
space area is proportional at all sizes  
of wordmark. 
This clear space area is a minimum 
and should be increased wherever 
possible.
The Westpac wordmark is only ever 
used independently in exceptional 
circumstances, to be approved by the 
Westpac Asia brand team. In these 
instances the clear space and minimum 
size rules outlined above still apply.

Wordmark.

Clear space – horizontal

6.2mm

20mm

Minimum size

x x

x x

x
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Preferred colour options.
The wordmark should be used in its full 
colour, either positive or reverse 
version whenever possible.

1 	� Full colour

2 spot colour  
Use when only spot colour print 
is available, e.g. stationery.

�Vivid Red: PMS 485 
Grey: PMS 432 

4-colour + 1 spot colour  
Use when 4-colour + 1 spot 
colour print is available, e.g. 
annual reports.

Vivid Red: PMS 485 
Grey: C27 M0 Y0 K77 

4-colour  
Use when only 4-colour print  
is available, e.g. press ad.

Vivid Red: C0 M100 Y80 K0 
Grey: C27 M0 Y0 K77 

5	 �White reverse

Used when we want to get a lot of Deep Red onto an 
application, e.g. merchandise like pens, umbrellas, 
banners and for 1-colour print or screen printing.

2	 �Full colour reverse

1 spot colour  
Use when 4-colour + 1 spot 
colour print is available, e.g. 
annual reports.

 
Vivid Red:  
PMS 485

4-colour  
Use when only 4-colour print 
is available, e.g. press ad.

 
Vivid Red:  
C0 M100 Y80 K0

Alternative colour options.
When the wordmark can't be used in 
its full colour version then one of the 
alternative colour options can 
be used.

Wordmark.

3 	� Black & white positive

This should exclusively be used when only B&W print is 
available, e.g. fax, memo and B&W newspaper ads.

4	 �Black & white reverse

Has very limited uses, e.g. B&W newspaper ads.
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Depth of thinking.
Relationship strength is a key message 
of Westpac globally and is represented 
visually through the use of the brand 
device.
This simple graphic devise represents 
depth of relationship and the deep 
understanding we have of our 
customer’s businesses using layers  
of colour to signify layers of insight.
The device is not to be used on its own 
in Asia and must be accompanied with 
a Westpac wordmark and the 
Australia’s First Bank tagline.

Brand device.
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Brand device.
Colour versions.
The brand device is represented in two 
different ways; 
a) on Brand colours 
b) on photography. 

Westpac Asia brand colours  
Values of the device have been created 
for best results. The individual values 
must not be changed.

Photography.
In the instance of dark or heavily 
detailed photography a secondary 
transparent device (A) with 80% opacity 
white has been created to allow 
definition.
Where there are areas of clear space a 
transparent device is used (B). 
Do not recreate these versions.

StoneQuarter Stone
Deep Red  
(printed on COATED paper only)

A B
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45mm

45mm

Minimum size.
To ensure the W is always legible the 
minimum size of the brand device is 
45mm wide. If using the brand device at 
smaller sizes then use the version 
without the W.
 

Brand device.
Minimum size – hero W
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Payments processing.

To facilitate timely and accurate processing of wholesale 
and retail payments, Westpac Institutional Bank has 
centralised Payment Service and Operations and Wholesale 
Operations businesses in Sydney and Auckland. Westpac’s 
focus on and continued investment in major strategic 
projects to transform our payments capability provides 
a roadmap for driving simplicity in the technology and 
business environments and Global PAYplus provides us with 
the real-time global payment services required to meet the 
demands of the current and future competitive landscape 
and the ever changing regulatory environment. 

Service and reporting. 

Our Nostro clients’ needs are met by Sydney-based Client 
Managers, who are supported by cash management 
specialists in Sydney, London, New York and New Zealand. 
This provides an additional level of customer service to our 
Payments and Investigations operational teams. In addition, 
for critical payments such as CLS, we have a CLS Service 
Manager, who monitors every CLS pay-in and pay-out daily. 
Maintaining clients’ AUD and NZD accounts with Westpac 
Institutional Bank means detailed account reporting, 
including our internet-based reporting tool for AUD and  
NZD accounts, Nostro Online, which provides real-time  
and historical balance and transaction reporting.

Our priority is  
to provide clients 
with innovative 
cash management 
and transaction 
service solutions 
backed by 
state-of-the-art 
technology.

Asian market 
transactional 
services.
Global Transactional Services.

Whether a client’s business requires straightforward cash management or has more 
complex requirements, Westpac Institutional Bank can provide customised solutions that 
meet these needs in any stage of the business cycle. We offer innovative solutions in:  
online banking, payments and receivables, liquidity and working capital management,  
and trade services.

AUD/NZD Nostro services.

Westpac Institutional Bank is a leading provider of 
Australian and New Zealand correspondent banking 
services. As one of the largest AUD and NZD payment 
systems participants, CLS shareholder and liquidity 
provider, Westpac Institutional Bank is well placed to meet 
all of our clients’ clearing and settlement needs. In addition, 
we can also provide access to high yield deposit accounts 
for the secure investment of our clients’ surplus liquidity. 

Trade services. 

Westpac offers trade and supply chain solutions backed 
by comprehensive professional expertise to support our 
clients’ domestic and international trading needs. Our 
solutions assist clients and their trading partners to reduce 
costs, optimise cash conversion, manage risk and unlock 
working capital throughout the supply chain. 

Along with traditional documentary trade and risk products, 
we offer flexible and tailored structured trade finance 
solutions that enhance the operational efficiency of 
stakeholders across the domestic and cross-border  
supply chain. 

Our solutions include: 

– Vendor (supplier) financing 
–  Inventory financing  

(inbound and outbound inventory) 
–  Receivables financing (portfolios or single names) 
In turn, all of the above solutions are supported by leading-
edge electronic delivery platforms. Westpac Institutional 
Bank has a dedicated trade service team in each Australian 
State, New Zealand, Singapore, China and Hong Kong.  
Our commitment to trade means providing clients with 
a wide range of leading-edge innovative solutions and 
superior service.

Westpac Institutional Bank10 | Transactional services

Economic research and industry knowledge.

Our economic research specialists provide thorough analysis and forecasts of the 
Australian and New Zealand economies and their financial markets, encompassing  
both generic economic trends and more customised analysis. Our extensive economic 
research programs provide clients with unique insight into what drives not only the  
global and domestic markets, but also their own particular industry. This helps our  
clients make informed decisions on business strategy and operations.

Industrial 
knowledge.

Economic research.

–  Economic outlook and trends in Australia,  
New Zealand and key trading countries

–  Commodity research and forecasting
–  Foreign exchange research and forecasting
–  Interest rate research and forecasting
– Sector-specific research

Strategic research.

–  Fixed income and foreign exchange research
– Strategic advice
– Analytical research
– Trade recommendations

Industry research.

– Peer and competitive analysis
– Client-specific opportunities
–  Industry insight in: Agriculture, Automotive, 

Construction, Energy and Resources, Property, 
Retail, Transport and Logistics

We aim to  
provide 
the highest 
standard of 
economic 
research and 
insight.

Westpac Institutional Bank16 | Economics

Our industry specialist teams are focused on completely 
understanding our clients’ businesses and industries.  
These dedicated teams have the expertise, insight and 
cutting-edge research analysis to provide clients with 
solution-based approaches in the following sectors:

— Financial Institutions
— Superannuation
— Consumer
— Materials
— Health
— Industrials
— Retail
— Insurance
— Infrastructure
— Property
— Government
— Utilities 

In turn, they are supported by specialised product  
expertise in:

— Debt capital markets
— Alternative funds management
— Transactional banking
—  Foreign exchange, commodities,  

carbon and energy

Building for the 
future.

The key to success for our clients and the achievement  
of our goals is to operate within a global framework  
and across all products, industry specialisations  
and support teams, with a complete alignment  
of objectives, responsibilities, accountabilities  
and expected outcomes.

6 | Specialisation Westpac Institutional Bank

 Opportunities 
in emerging
Asian markets
Profile.

We are there 
to help.

Europe 
We are represented across 
Europe by over 85 people  
in London. Our presence  
in the UK goes back many 
years – our London branch  
is the oldest surviving foreign  
bank in the UK, having been 
established in 1853. Our 
client-led strategy focusing  
on Australian and New Zealand 
banking expertise takes us 
across many country borders 
including Spain, France, 
Germany, UK, Switzerland, 
Netherlands, Sweden, Norway 
and Finland. We are committed 
to growing these businesses 
with the clear intention of 
being the foremost provider  
of Australasian financial 
solutions in Europe.

Asia
At Westpac Institutional 
Bank we use our intimate 
knowledge of the Australasian 
environment, coupled with 
our Asia insight, to deliver 
financial solutions to business, 
corporate and institutional 
clients. Our operations in 
Asia have been running since 
1972. While most of these are 
headquartered in Singapore 
to cover the continent, 
the geographic footprint 
has continued to expand, 
incorporating branches in 
Shanghai, Hong Kong and 
Representative Offices in 
Mumbai, Jakarta and Beijing. 
Our Singapore and Hong Kong 
offices have a strong focus  
on private banking for affluent 
clients with ties to Australia 
and New Zealand.

Australia &  
New Zealand
Our industry specialist teams 
are focused on completely 
understanding our clients’ 
businesses and industries.  
These dedicated teams have  
the expertise, insight and  
cutting-edge research analysis  
to provide clients with solution-
based approaches and are 
supported by specialised  
product expertise.

Americas
We are represented in the 
Americas by approximately  
40 people in New York, with 
our office being in operation 
since 1970. Our business  
and our mission is defined 
around a client-led strategy 
within the bank’s area of 
expertise and differentiation  
– Australia and New Zealand.

Our financial strength and 
risk management practices 
are recognised globally.

Westpac Institutional Bank4 | Footprint

For more information on how Westpac Institutional Bank can 
help maximise your superannuation transaction business, call: 

Emma Dobson
Director 
Head of Financial Institutions,  
Education & Government,  
Global Transactional Services 

T +61 2 8254 1717 
E edobson@westpac.com.au

David D’Eramo 
Sector Lead 
Superannuation & Funds,  
Global Transactional Services 

T +61 3 9608 4545 
E dderamo@westpac.com.au 

Westpac Institutional Bank is a division of Westpac Banking Corporation ABN 33 007 457 141 
AFSL 233714 ©2010

Emma Dobson, Director, Head of Financial Institutions,  
Education & Government, Global Transactional Services 
Westpac Institutional Bank

Straight-through super 
contribution processing is 
possible – we just need to 
ensure we have solutions for 
all transactional channels. 

When to use the hero W.
Covers or single‑sided applications 
always appear with the hero W.

On inside pages it always appears with 
the hero W if;

On inside pages it will appear without 
the hero W if;

Brand device.

it appears on the top of an image, 
highlighting a point of interest;

Report cover

or highlights a piece of content (eg quote).Press ad

it is used as a background graphic element 
bleeding off the edges;

or as a graphic element with other 
elements (eg type) overlapping it.

Place card
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The Title
of the 
Presentation
with 
Westpac.

The Title
of the 
Presentation
with 
Westpac.

Working with imagery.
When using the brand device it can be 
used in two different ways. It can either 
appear on solid background colours or 
multiply with an image. 
Three solid colour versions are available 
for Quarter Stone, Stone and Deep Red. 
These versions give the appearance of 
multiplying over the background colour, 
but are made up of solid shapes that 
knock out the background.
When the 'multiply' image version of the 
device is used, the image will show 
through the tints of the device. The hero 
W will always remain Vivid Red, it will 
never multiply.
Two versions of the multiply device are 
available, one for simple images with a 
clear space and another for dark or 
heavily detailed images.
When the multiply device is placed over 
images it will change colour depending 
on the underlaying colour.
Always use the multiply device that is 
supplied which has a built‑in multiply 
effect. Never use the flat version with 
the 'multiply' effect applied in software. 
This will incorrectly darken both the 
Vivid Red of the hero W and the subtle 
tints of the device. 

Brand device.

The Title
of the
Presentation
with 
Westpac.

Flat brand device with Quarter Stone 
background

Brand device multiplying with background image

Flat brand device with Stone background DON'T use the specific colour device  
on other colour backgrounds

DON'T use the 'multiply' effect in software  
as it incorrectly darkens device

DON'T use solid colour device over images
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deep red
7427

PANTONE 7427
C0 : M100 : Y70 : K40
R159 : G0 : B41
#9F0029

Colour specifications
Our primary colour is Deep Red which is 
supported by our Stone series which 
allows us to complement Deep Red 
without fighting it. 1 ⁄4 Stone is used for 
backgrounds and solid Stone for type 
and other elements. When type is on a 
white or light background it is always in 
solid Stone. Black type is only for 
documents created in Word or 
PowerPoint.
Our secondary palette is used sparingly. 
Our Westpac W is only ever in Vivid Red 
and grey for the Westpac wordmark. 

Use of tints
Tints are used for our brand device and 
can also be used for graphs and charts 
where colours are limited (eg, single-
colour printing).

vivid red
485

PANTONE 485
C0 : M100 : Y80 : K0
R220 : G36 : B31
#DC241F

burnt red
1817

PANTONE 1817
C0 : M100 : Y83 : K70
R104 : G0 : B0
#680000

aubergine
511

PANTONE 511
C60 : M100 : Y45 : K30
R98 : G26 : B75
#621A4B

black
Black5

PANTONE BLACK 5
C0 : M40 : Y22 : K87
R71 : G42 : B43
#472A2B

grey
432

PANTONE 432
C27 : M0 : Y0 : K77
R73 : G87 : B97
#2D373E

stone
WarmGrey9

PANTONE WARM GREY 9
C0 : M11 : Y20 : K47
R140 : G125 : B112
#8C7D70

1/4 stone
WarmGrey2

PANTONE WARM GREY 2
C0 : M2 : Y8 : K12
R233 : G227 : B219
#E9E3DB

Palette.
Primary palette

Secondary palette
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Type specifications 
Our primary display font is Chronicle 
which is supported by Corporate Sans. 
Hero : Chronicle Display Black
A classic serif font, Chronicle has been 
chosen to deliver key words and 
headlines. It is best used for headings, 
highlighting important information, and 
break out copy. It is preferred that 
upper and lowercase characters be 
used.
We only ever use Chronicle Display in 
the Black weight. Other weights of 
Chronicle Display are not approved 
styles and should not be used. 
Support : Corporate Sans
The partner font for Chronicle is 
Corporate Sans. It is clean, simple, no 
nonsense and professional. 
For body copy and general text content, 
Corporate Sans Regular should be 
used. Subheads may be specified in 
Corporate Sans Bold.
Other weights of Corporate Sans are 
not approved styles and should not 
be used*. 
Colour
When type is on a white or light 
background it is always in solid Stone. 
To highlight text use Deep Red or tints 
of Stone on dark backgrounds. Black 
type is only for documents created in 
Word or PowerPoint.

* The primary Chinese display font  
to be used is Song 

Chronicle Display Black	

ABCDEFGHIJKLMNOPQRSTUVXYZ
abcdefghijklmnopqrstuvwxyz 0123456789.

Chronicle.
Corporate Sans Regular	

ABCDEFGHIJKLMNOPQRSTUVXYZ
abcdefghijklmnopqrstuvwxyz 0123456789.

Corporate Sans Bold	

ABCDEFGHIJKLMNOPQRSTUVXYZ
abcdefghijklmnopqrstuvwxyz 0123456789.

Typography.

Westpac Institutional Bank focuses on providing clients with 
the benefit of in depth market knowledge and access to one 
of the largest sales and distribution networks in Australia 
and New Zealand, coupled with expertise in an extensive 
range of industries and sectors. This is consistently 
demonstrated by the variety of market-leading transactions 
we execute and our league table positions. As a leading 
provider of debt capital in the AUD/NZD market, we offer 
clients innovative solutions in the following products:

– Syndicated Loans
– Leveraged and Acquisition Finance
– Project and Infrastructure Finance
– Securitisation
– Public Debt Securities
– Structured and Portfolio Asset Finance
– Hybrid Securities and Structured Finance
– Equipment Finance

Through our sales network and distribution alliance, 
Westpac Institutional Bank can also provide clients with 
access to offshore investors in the US Private Placement, 
US Public and European Debt Capital markets.

In a volatile market, Westpac Institutional Bank has maintained  
a leading position financing many forms of debt within the Australian 
and New Zealand capital and loan markets. The strength of our 
market position in the current economic environment is underpinned 
by our team. Westpac Institutional Bank’s capital and loan 
professionals are not only committed to our clients; they are also 
very aware of the challenges faced in the global economic  
climate and committed to assisting our clients adapt to change 
effectively and efficiently.

Westpac Institutional Bank

Building regional
capital.

With one of the largest distribution 
networks in the region and strong 
international coverage, clients  
are assured of extensive access to 
investors both on and 

16 | Capital Westpac Institutional Bank

Our priority is  
to provide clients 
with innovative 
cash management 
and transaction 
service solutions 
backed by 
state-of-the-art 
technology.

Whether a client’s business requires straightforward cash management or has more 
complex requirements, Westpac Institutional Bank can provide customised solutions that 
meet these needs in any stage of the business cycle. We offer innovative solutions in:  
online banking, payments and receivables, liquidity and working capital management,  
and trade services.

Cash processing
transactional 
services.

12 | Transactional Services

Westpac Institutional Bank is a leading provider of 
Australian and New Zealand correspondent banking 
services. As one of the largest AUD and NZD payment 
systems participants, CLS shareholder and liquidity 
provider, Westpac Institutional Bank is well placed to meet 
all of our clients’ clearing and settlement needs. In addition, 
can also provide access to high yield deposit accounts for 
the secure investment of our clients’ surplus liquidity. 

AUD/NZD Nostro Services.

Our Nostro clients’ needs are met by Sydney-based Client 
Managers, who are supported by cash management 
specialists in Sydney, London, New York and New Zealand. 
This provides an additional level of customer service to our 
Payments and Investigations operational teams.In addition, 
for critical payments such as CLS, we have a CLS Service 
Manager, who monitors every CLS pay-in and pay-out daily. 
Maintaining clients’ AUD and NZD accounts with Westpac 
Institutional Bank means detailed account reporting, 
including our internet-based reporting tool for AUD and NZD 
accounts, “Nostro Online”, which provides real-time and 
historical balance and transaction reporting.

Service and reporting. 

To facilitate timely and accurate processing of wholesale 
and retail payments, Westpac Institutional Bank has 
centralised Payment Service and Operations and Wholesale 
Operations businesses in Sydney and Auckland. Westpac’s 
focus on and continued investment in major strategic 
projects to transform our payments capability provides 
a roadmap for driving simplicity in the technology and 
business environments and Global PAYplus provides us with 
the real-time global payment services required to meet the 
demands of the current and future competitive landscape 
and the ever changing regulatory environment. 

Payments processing.

Westpac offers trade and supply chain solutions backed 
by comprehensive professional expertise to support our 
clients’ domestic and international trading needs. Our 
solutions assist clients and their trading partners to reduce 
costs, optimise cash conversion, manage risk and unlock 
working capital throughout the supply chain. 

Along with traditional documentary trade and risk products, 
we offer flexible and tailored structured trade finance 
solutions that enhance the operational efficiency of 
stakeholders across the domestic and cross-border supply 
chain. 

Our solutions include: 

– Vendor (supplier) financing 
–  Inventory financing (inbound and outbound 

inventory) 
– Receivables financing (portfolios or single names) 

In turn, all of the above solutions are supported by leading-
edge electronic delivery platforms. Westpac Institutional 
Bank has a dedicated trade service team in each Australian 
State, New Zealand, Singapore, China and Hong Kong. Our 
commitment to trade means providing clients with a wide 
range of leading-edge innovative solutions and superior 
service.

Trade Services. 

Global Transactional Services

14 | Transactional Services Westpac Institutional Bank

Notable
transactions.

New South Wales (NSW) Government 
Westpac Institutional Bank provides transactional banking services to 
all NSW Government Agencies (excluding state-owned corporations) for 
a five-year term that has been in effect since 1 April 2008. The services 
provided include transactional banking, purchasing card facilities and 
customer payment and collection. Westpac Institutional Bank is the 
incumbent service provider to a large number of government agencies, 
eight Area Health Services and 2,300 schools. This deal consolidates 
Westpac Institutional Bank’s position as the pre-eminent provider of 
transactional banking in Australia, including the governments of New 
South Wales, Tasmania, Victoria, South Australia and the Northern 
Territory.

Federal Government
Westpac Institutional Bank also provides extensive transactional banking 
services to the Commonwealth, with over 90 Federal Government 
names clustered in various Departments and Agencies in the portfolio. 
Westpac Institutional Bank is focussed on meeting the unique 
compliance obligations (Core Protocols) and service requirements of 
the Commonwealth and has contributed to various Government thought 
leadership and innovation initiatives. Recent efforts resulted in strong 
growth in this sector in 2009, including growth in the transactional 
revenues and term deposits. In addition, a large number of Federal 
Government agencies awarded Westpac Institutional Bank their 
transactional banking business during this period.

No.1 lead domestic transactional bank (Peter Lee Associates 
Transactional Banking survey, Australia 2004-2010)

No.1 overall relationship strength4 in transactional banking 
(Peter Lee Associates Transactional Banking survey, Australia 2004-2010 
and Transactional Banking survey, New Zealand 2005-2010)

No.1 for customer satisfaction in transactional banking 5 
(Peter Lee Associates Transactional Banking survey, Australia 2007-2010)

Westpac is highly regarded for the following:
(Peter Lee Associates Transactional Banking survey, Australia 2005-2009 
and Transactional Banking survey, New Zealand 2005-2010)13

No.1 providing value-added services 
No.1 new product development initiatives

Westpac Corporate Online has received high levels of industry 
recognition6:
No.1 User friendliness 
No.1 Account balance and transaction information reporting7

No.1 Transaction initiation and processing7

No.1 Security features7

No.1 Features and functionality

International
transactional 
services.

4  As measured by the Relationship Strength Index (equal No.1).
5 Equal No.1
6 As measured by the Relationship Strength Index.
7  Ranking based against Top 8 competitors in the Peter Lee Associates Transactional Banking survey Australia 2009.
15 Equal No.1

Market 
leadership.

“

”

The Toronto Dominion Bank

Standard Chartered Bank

Relationship and 
other management 
is responsive, 
knowledgeable  
and top notch.

Focus on relationship  
 

development of product  
range and services; 
understanding of the  
need to be innovative  
for foreign requirements;  
and flexible solutions. 

“  

”
Citibank

Professional 
approach, 
honesty, 
integrity.

“  

”

Bullet points highlighted with Deep Red. Vivid Red type on Deep Red background. Quarter Stone type on solid Stone background.
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Digital options 
Online : Times
When Chronicle is unavailable, Times 
can be used for on-screen headings.
It is best used for headings, highlighting 
important information, and break out 
copy. It is preferred that upper and 
lowercase characters be used.
We only ever use Times in the Bold 
weight. Other weights of Times are not 
approved styles and should not 
be used. 
Online : Arial
Arial is the preferred generic typeface 
for online, on-screen and internal 
presentations.
For body copy and general text content, 
Arial Regular should be used. Subheads 
may be specified in Arial Bold.
Other weights of Arial are not approved 
styles and should not be used.
Colour
Whenever possible type is in solid Stone 
when on a light or white background. 
The exception is for documents created 
in Word or PowerPoint, in these 
instances, black can be used for type to 
ensure adequate legibility.

Typography.

Times.
Times Bold

ABCDEFGHIJKLMNOPQRSTUVXYZ
abcdefghijklmnopqrstuvwxyz 0123456789.

Arial Regular	

ABCDEFGHIJKLMNOPQRSTUVXYZ
abcdefghijklmnopqrstuvwxyz 0123456789.
Arial Bold

ABCDEFGHIJKLMNOPQRSTUVXYZ
abcdefghijklmnopqrstuvwxyz 0123456789.


